
Announcing Remuseum’s 
“More Art for More People in More Places” 

The think tank's latest report examines the growing costs of 
museum collections, and offers case studies for innovations 

from across the field 

New York, NY — September 10, 2025 — Today, museum think tank Remuseum releases its 
latest report, “More Art for More People in More Places”— presenting new data on the scale 
of American art museums’ collections, the rising costs of maintaining them, and case studies 
that explore innovative models for acquiring, sharing, caring for, and valuing collections in ways 
that better serve museum missions and the public. 

The report builds on a convening hosted by Remuseum in Austin, TX, in January 2025, which 
brought together museum leaders, directors, board members, and other stakeholders to discuss 
forward-looking approaches to collections stewardship. The gathering generated new and 
innovative new insights on how museums can better utilize their holdings for public benefit while 
also addressing the financial and environmental pressures of collection growth. Coupling these 
takeaways with updated data, this new report highlights both challenges and opportunities 
facing the field. 

“Museum collections are their greatest treasures, and there will always be reasons to add to 
them. The rising costs of storing artwork largely unseen by the public also calls for new models: 
new ways to own, share, and capture the value of art for the benefit of the public, for museums 
and for their bottom lines,” said Remuseum’s Founding Director, Stephen Reily.  

“More Art for More People in More Places” began with a simple, unexamined fact: museum 
collections across the country are steadily growing. Based on data from the Association of Art 
Museum Directors (AAMD), in 2018 museums held over 16 million objects in their collections. 
With a conservative growth rate of 2%, this figure rises to 18 million in 2025, and stands to 
double every 36 years. With growing collections comes growing costs: shipping, storage, 
insurance, security, and environmental costs that may consume as much as half of the 
collecting museum’s budget. Since only 4-10% museum collections are on view at any one time, 
the ever-increasing costs associated with the accumulation of objects has led numerous 
museums across the country to innovate in a variety of ways. In response, many museums are 
experimenting with new strategies to balance stewardship with impact. Recognizing that no 
single solution fits all, the report highlights a variety of these case studies to share examples of 
how innovation is reshaping the traditional relationship of the museum to objects. 



 

 
One example of this work includes the Frist Art Museum in Nashville, which has operated as a 
“collection-less” institution since its founding in 2001. This unique approach has reduced the 
burdens of conservation and storage while also offering an opportunity to present traveling 
exhibitions and loans, giving audiences access to a broader range of art than many 
legacy-collection museums can offer. 
 
Another example comes from museums experimenting with how they showcase art, considering 
factors such as high costs for storage, display, and the upkeep of a physical building. One 
example highlighted in the report comes from the Rubin Museum of Himalayan Art, which 
closed its New York City facility in 2024 to become a global museum without a permanent home. 
Despite not having a physical space to store and showcase its collection, this transition has 
offered alternative solutions for the museum’s exhibitions and collection to travel nationally and 
internationally. Not only does the Rubin Museum's shift in its physical structure challenge the 
established norms for what it means to be a museum in the 21st century, it also demonstrates 
how art can reach more people when freed from the constraints of a single building.  
 
The rising costs of buildings and collections alike are also prompting museums to explore 
collaborative approaches. In Los Angeles, collectors Jarl and Pamela Mohn launched The Mohn 
Art Collective in 2024, bringing nearly 300 works from their Made in L.A. collection of emerging 
regional artists into co-ownership by the Los Angeles County Museum of Art, the Hammer 
Museum, and the Museum of Contemporary Art (LA MOCA). This partnership, known as MAC3, 
reduces the financial and logistical burden on any single museum while expanding public 
access to the works, illustrating how collaboration can allow museums to reach wider 
audiences, rotate and loan works more freely, and make the most of collections without being 
constrained by space or resources. 
​
Together, the report’s highlighted case studies point to a future where museums can do more 
with less, while reaching wider audiences, reducing costs, and staying resilient during the 
challenging financial and sociopolitical climate facing the nation’s arts and cultural ecosystem. 
By rethinking established notions and old assumptions on the status quo of what makes a 
museum—from buildings and collections to how art is shared—“More Art for More People in 
More Places” highlights how the field itself might find new opportunities to adapt and drive public 
engagement when it thinks outside the norms.  
 
As Remuseum’s research and work continues, the organization plans to share forthcoming 
strategies and reports to better help museums enhance their public engagement and access. By 
sharing these insights, Remuseum aims to empower institutions and leaders across the field to 
experiment with innovative approaches, shaping the future of art museums for the benefit of all. 
 
To read the full report and learn more about this ongoing work, please visit Remuseum’s 
website. 
 
About Remuseum 

https://remuseum.org/


 

Remuseum is a museum think tank seeking to promote innovation among American art 
museums with a focus on relevance, financial sustainability, and governance. Inspired and 
supported by entrepreneur and arts patron David Booth, powered by the disruptive spirit of 
Crystal Bridges, and with additional support from the Ford Foundation and the Draper Richards 
Kaplan Foundation, Remuseum uses research and support for innovative leadership aiming to 
help U.S. museums fully embrace their missions and succeed. 
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